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Circular Design as
a Strategic Driver

Circular design is more than a trend. It’s a
strategic and economic success factor for
companies aiming to future-proof their
business.

Under the guiding theme Rethinking the
Economy, the Circular Design Summit 2026
unlocks this potential and brings together
key players: decision-makers, designers,
innovators, and policymakers..

Shaping the future, building alliances,
making an impact — with circular design

at the core.
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https://www.german-design-council.de/en/circular-design-summit
https://www.german-design-council.de/aktivitaeten/circular-design-summit

Why You Should
Join the Movement

Because design powers the circular
economy.

The summit demonstrates how businesses
are using design to save resources, boost
resilience, and build new business models.

Because circular design drives economic
value.

We show where companies stand today —
and what strategic steps they need to take
tomorrow.

Because knowledge must be shared.
Hands-on insights, regulatory updates, and
best practices provide concrete ideas for
scaling and implementation.

Because networks drive change.

The Circular Design Summit creates space
for new alliances and fosters co-creation
across industries and borders.




Key Learnings From
the 2025 Edition

The inaugural event in March 2025 set

the tone: Over 200 participants and 24
national and international speakers came
together at the Hospitalhof in Stuttgart

to discuss how circular approaches can
become a powerful engine for a sustainable
economy. The feedback was clear: circular
design is striking a chord. It links strategic
thinking with real-world implementation.

“Designers are problem solvers — and sustainability is the
biggest challenge of our generation.”
— Katie Morgenroth, Head of Sustainable Design, Google

Experts on stage 2025

Katie Morgenroth (Head of Sustainable
Design, Google) | Stefan Erath (Head of
Innovation & Sustainability, Hansgrohe
Group) | Luise Balaban (Business
Development, TUV Rheinland) | Karel J.
Golta (CEO, Indeed Innovation) | Harald
Friedl (Circular Economist) | Peter Post
(Griinder, Designer, Circular-Experience.
org) | Alexander Strub (Creative Director
Brand Experience, Drees & Sommer) |

“What matters is the will to act. When the leadership is on Kim le Roux & Margit Sichrovsky (LXSY
board, real progress follows. Sustainability is a journey into Architekten) | Anna Blattert (Technologist,

the future. You don’t need to arrive tomorrow — just start.”

— Marco Schoneveld, Vepa

Freitag), Mark Scheller (Manager &
Business Development, Covestro), Henning
Eichhorn (Business Development, Heytex)



Vision for 2026: Design
Driving Circular Business

Design Driving Circular Business raw material Sustainable

We see design as a strategic discipline. A Design
tool to shape regenerative systems, scalable
innovation, and resilient value chains.

Join the Network of Change-Makers _
The Circular Design Summit is the go-to Processing
platform for anyone who wants to shape
change, with entrepreneurial foresight,
creative drive, and the conviction that
sustainable business and success go hand in
hand.

Production

Circular
economy
begins with

DESIGN

In 2025, partners such as INDEED

Innovation, REHAU, Rittweger + Team,
Fraunhofer IZM, BDI and and many others Collection
supported this vision.

Become a partner too!



Key Topics for
2026

Circular design in practice: best cases &

transformation processes Wb 00
Design as a strategic lever for the circular

economy

Al & digitalisation as enablers of
circularity

Resilience & resource independence as
future capabilities

Material innovation & circular value
creation

Regulatory frameworks (e.g. EU
Ecodesign Directive)




Who Should
Attend

For all those who want to move from talk to
action in circular design:

e Decision-makers from industry and SMEs

e Designers, innovation leaders and
sustainability experts

e Representatives from policy, research
and associations

e Start-ups and circular economy
professionals

Expected number of visitors:
200-250 people




Participants
2025

Industry Position
REL Business
FCMG Archi
Chemistry/ 3% Textile eLngi::g; Devel(lpment
Pharma 2% 4% 3% Innovation/
Tech/ 4% ) ) Editorial Circularity/
StartUp Agencies & Consultancies 4% Sustainability
4% 25% 21%
: Marketing
Sar;::/ary 8%
o
Furniture
4%
Others (PM,
Technic Key Account)
6% 1%
Construction/ CEQ]
Stud(;:nts Architecture Founder/
7 11% MOD
Designer 20%
Media 12%
latform
5 9% Research &
Institutions/ Teaching Head Of
associations 11%

10% Ak
o



Ways to
Participate

The summit thrives on active participation,
including:

¢ Keynotes (20—30 minutes)

Panel contributions (45 minutes)

Breakout session inputs

Moderation or workshop facilitation

Exhibiting circular projects and product




Partner packages

. . Green Impact
Packages Service Details P Future Pact
Synergy Alliance
Branding I Logo placement on event website & programme X X X
Branding II Logo placement on advertising technology (digital screen) X
. e1e1e . Social media partner post, provision of communication material
Visibility Communication I . : X X X
(text modules) for press releases or social media

Communication II Mention in email newsletter X X
Communication III Exclusive social media post and press release X
Tickets Exhibitors & Visitors 1 4 10
Discount code Discounted tickets available on request if additional tickets are required X X X

On-site s Including bar table, electricity (costs for additional Networking hall Networking hall Main hall
Exhibition space .

presence equipment by arrangement) approx. 3 m2 approx. 5m? approx. 5 m?2
Impulse Speaker or workshop slot (topic to be agreed) X
Get-together Invitation to the VIP get-together on the evening before 2 persons

Price 3.000 € 7.000 € 12.000 €



How do cooperation
partners benefit?

A partnership with the Circular Design
Summit means:

e Visibility — on stage, in the programme
and across all communication channels

Positioning

e Access to exclusive networking formats
with decision-makers

e Participation in curated formats such as A
round tables or labs Your brand visibility

at the Circular
* Content placement and co-branding with Design Summit
the German Design Councl

e Direct access to high-calibre leads and Impulses Network
relevant target groups




What reach does the
Summit open up?

Media contacts
approx. 4,500

Newsletter subscribers
German Design Council: approx. 16,000
ndion: approx. 7,000

P

approx.

-
Social media 1 million

Total followers: approx. 90,000

Social media campaigns
80 million impressions

approx.
300 thousand

approx.
2 million

in
approx.
300 thousand

f

approx.
100 thousand

Social Media (Q1 & Q2 2025, measured in impressions and views)



Would you like to become
a cooperation partner?

5
-

é Circular
Design Summit

Stuttgart — 1t March 2025

Then get in touch with us.
We look forward to hearing from you!

Your contact:

Lilith Jeanneaux | Consulting & Cooperation Manager
+49 69 247448-689

lilith.jeanneaux@gdc.de

Pictures: Lena Everding
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